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64,670+ 

animals rescued in 
just 5 years 



55% of all page views get less 
than 15 seconds of attention.
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(Source: Chartbeat)

➔ Confusing Navigation and Page Layout 

➔ Wordiness

➔ Too Much Content
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➔ Simplify Navigation and Page 

Layout

➔ Less Words, More Imagery

➔ Consolidate Content

“For Austinites to be encouraged to foster, adopt and donate to Austin Humane 

Society, they need to feel a connection to the organization and be able to 

navigate the website to find the information they need easily.”



TARGET USERS

Mid-30’s | Great Job | Married | House

Responsible | Pretty Tech-Savvy

Outdoorsy | Animal-lovers

Not a lot of time to waste

70.3% Of respondents said they would search 
for a pet to adopt or foster online

70.5% Of respondents said they would find 
volunteer opportunities online

72.7% Of respondents said they would 
donate to a shelter online



Emily and Ryan just got married and want to 
get a dog! However, neither of them had a pet 

growing up and they want to foster to see if 
they are ready for the responsibility.

Emily goes to the AHS website, sees they are 
overflowing with dogs right now! She fills out 
an application to foster Wayne, a 4 year old 

yellow lab mix.

After 4 weeks, Emily and Ryan love Wayne so 
much they decide to adopt him!

Emily, Ryan and Wayne live happily 
ever after! 

Emily shares her story and donation on her 
social media to encourage her friends to 
become involved with the AHS as well.

Because their experience with the Austin 
Humane Society was so great, they decide to 

go on the website to donate and fill out a 
success story.
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“Their 

website 

matches 

their brand. 

I like their 

logo, it's 

cute and 

simple.”
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[ Clickable Prototypes ]

https://invis.io/4SU8W208BWD#/387302988_8-_Adoption_Page_-_4
https://invis.io/4SU8W208BWD#/387302988_8-_Adoption_Page_-_4


➔ More images from the stakeholder, less 

stock photos

➔ Building out other user flows such as 

contact us, sponsoring, and events

➔ Implementing a bottom tab bar for 

mobile navigation
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➔ Don’t start with colors

➔ Test as much as possible at each 

iteration
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Questions?
We’re all ears...


